BOTTOM LINE ON CSR

Smart Meetings’ reader poll shows the priorities
meetingprofessionalsarebalancingwhenconsidering
corporatesocialresponsibilityforevents.Herearehow
some of the numbers broke down.
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SMART TIPS

“Look for

easy involvement;
keep it simple.”
—Tom Anderson, Tech-

nology Services Industry
Association

“Allow volunteers to

meet clients that benefit
from donations or have
organizations organize tours
to show what they are doing
to make impact.”

—Bobbie Chapman,
National Philanthropic Trust

“Provide an opportunity for
your team to have some skin
in the game. Let them donate
a few bucks, hold an internal
fund-raiser for the cause or

participate in a hands-on
project. It gives them buy-in
and it feels good.”

—David K. Moody,
Event Logistics of Washington
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