OVERVIEW

Sma rtmeetings

INSPIRING BRILLIANT EXPERIENCES



GROW WITH US

ONLY SMART MEETINGS REACHES MEETING PLANNERS IN A MEANINGFUL WAY

MISSION

As the leading media company in the meetings industry, Smart Meetings engages, educates and
empowers meeting planners with compelling content, educational opportunities, hosted-buyer
events and more—all in the name of inspiring brilliant experiences.

PLANNER
PREFERRED

We believe that accomplishments reflect a brand’s history, and at Smart Meetings, we’re proud of our
past. In back-to-back blind media preference studies, Smart Meetings was rated as having the preferred
magazine, email newsletter and events when compared to other leading meetings media companies.

46 SMART MEETINGS DELIVERS

* 69% of readers took some type of action
of readers plan more than as a result of advertising
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Unless otherwise indicated, all data on this page is a result of a Bright Business Media LLC Redex Research survey of Smart Meetings' subscribers collected in August 2018. No Attempt has been made to
eliminate duplicates that may exist across media channels.
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Unique Monthly***

” 55 000 Visitors

150,000 piemgeaem iy SOCIAL MEDIA 43,000 Follows?&



Smart Meetings/Bright Business Media, LLC
475 Gate 5 Road, Suite 235, Sausalito, CA 94965
415.339.9355 * smartmeetings.com ® sales@smartmeetings.com



